DIGITAL TRANSITION AND |
DIGITAL TRANSFORMATION
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® The digital transition is only possible

when there is a real change in the
business structure, it is not enough to

buy better and up to date software.

® The main goal of a digital
transformation process is that the
chosen technological tools become the
pillars of that business, the starting
point for improving its performance in

several different fields and industries.
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e Make clear the reasons and the importance
of digital transformation for the company
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Reduction the use of paper in organizations, namely with the

dematerialization of documents, keeping them in digital format, use
document management software, maximizes resources and reduce

the ecological footprint.
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PORTUGAL E 0 22 Pais DA UNIAD EUROPEIA COM MAIS
HABITAGOES COM LIGACAD RAPIDA A INTERNET

PERCENTAGEM DE HABITAGOES COM SUBSCRICAO DE INTERNET
FIXA COM VELOCIDADE IGUAL OU SUPERIOR A 100 MBPS
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® Portugal ranks 2nd among the 27 European
Union countries with the most homes with
fast broadband subscription (over 100 mbps).
We acknowledge the effort and money
invested by communications operators in the
development of mobile communications and
we acknowledge the national coverage of the
fibre optic net, meaning that the fundamental
foundations are well underway.
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® We have the infrastructures to support the
digital economy, but we do not have enough
people trained to use them and leverage them
for economic and social development.

® According to Eurostat, Portugal is the third
country in the European Union where more
people have never used the Internet, about a
fifth of the population. In addition to this, we
rank second to last in terms of advanced
digital skills and development, which are
essential to drive the digital transition.

® Eighteen percent never use the internet.
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* This transition |mpI|es ensuring progres hree

key points: People, Processes and Technologies.
There is a need for a Digital Transformation.
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witl Us on specialized higher
education i \ able to train a sufficient number of
professionals to resn ¢ leng e digital age and the future needs of the
labor market.
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iety and to propose reforms
and structt at accompany the work being

carried out in terms of te : ng that involves everyone: government,
public entities, private entities, professionals and families.




