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Learning outcomes and their compatibility with the teaching method (knowledge, skills and
competencies to be developed by students)
This course is designed to introduce junior students to the basics of international business project. Students will learn
about thedifferent aspects of international business, including cultural differences, global trade, and international
marketing. The course will alsocover the challenges and opportunities of doing business in different countries.

By the end of the course, students will be able to:
Understand the basics of international business project
Identify cultural differences and their impact on international business
Analyze global trade and its impact on international business
Develop an international marketing plan
Understand the challenges and opportunities of doing business in different countries.

Syllabus
The course will cover the following topics:

1. Introduction to International Business Project (1 hour)
2. Cultural Differences and International Business (3 hours)
3. Global Trade and International Business (3 hours)
4. International Marketing (4 hours)
5. Challenges and Opportunities of Doing Business in Different Countries (4 hours).
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Demonstration of the syllabus coherence with the curricular unit¿s learning objectives
The syllabus covers the topics necessary to achieve the Learning Objectives. 

For example, the Learning Objective "Develop aninternational marketing plan" is supported by the Course Outline topic
"International Marketing." 

The Learning Objective "Understand the challenges and opportunities of doing business in different countries" is
supported by theCourse Outline topic "Challenges and Opportunities of Doing Business in Different Countries."

The Course Outline also includes a group project and an individual reflection paper, which are aligned with the
Learning Objectives

Teaching and learning methodologies specific to the curricular unit articulated with the
pedagogical model
Attendance and participation in class discussions (10%)
Group/individual project on developing an international marketing plan (65%)
Individual reflection paper on the challenges and opportunities of doing business in a specific country (25%).

Demonstration of the coherence of teaching and evaluation methodologies between the
learning objectives of the curricular unit
The methodologies for teaching such short course of International Business Project for junior students will be:
Lectures: for introduction of the topics and concepts related to international business project providing an overview of
the topics andexplaining the key concepts and theories.
Case Studies: real-world examples of the challenges and opportunities of doing business in different countries.
Group Project: to provide the students with an opportunity to work collaboratively and to apply the concepts and
theories learned inthe course.
Individual Reflection Papers: for developing the students' skills in analyzing the challenges and opportunities of
doing business in aspecific country, an opportunity to reflect on their learning and to apply the concepts and
theories learned in the course.
These methodologies are coherent with the Learning Objectives of the course:
Lectures will support the Learning Objective "Understand the basics of international business project."
Case studies can be used to support the Learning Objective "Identify cultural differences and their impact on
international business"and "Understand the challenges and opportunities of doing business in different countries."
Group projects can be used to support the Learning Objective "Develop an international marketing plan."
Individual reflection papers can be used to support the Learning Objective "Understand the challenges and
opportunities of doingbusiness in different countries."
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Observations
References has a number according to the respective chapter in syllabus:
1. Introduction to International Business Project
2. Cultural Differences and International Business
3. Global Trade and International Business
4. International Marketing
5. Challenges and Opportunities of Doing Business in Different Countries.
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